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We wanted to produce some leaflets for people to take away
from our online tool launch. Our aim was to provide further
information about the project and to leave a lasting
impression beyond the event. After some brainstorming, we
decided to align our actions with our principles by printing the
information on seed paper. That way, our comms would have

a life beyond the page.

This simple change added value to our message in various

ways:

e We produced something that people could
re-purpose, both in the act of planting the seeds and

in taking copies to gift absent colleagues.
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We're commltted to environmental sustamablﬂy S0 we encourage,
you to scan the QR code and then re-purpose this seed paper by
growing some wndflowers,

This seed paper consists of 80% recyciad paper ccmammg a mix of wildflower seeds,
(Birdsfoot Trefoil, Black Medick, Meadosw Buttercup, Red Campion; Salad Burnet, Self Heal and
Yarrow, plus a mix of native grasses). These can be planted between May ~ September.

Planting Instructions:

1.50ak the seeded paper in a small amount of water for at least 12 houss to help swell the
seeds and aid germination

2.Get a sowing tray or a used yogurt pot and fill with good quality compost (making sure s
Peat-Free soil)

3.Place the paper in the sowlng tray, covering with a thin layer of soil

4.Piace the pot somewhere warm and light to help aid germlnanon ideally on the windowsili or
in a greenhouse -

5.Keep the paper moist by spraying dally until seediings ere estabiished. Do ot et the paper
dry out.

6.Germination time is approximately 5 - 8 days If planting outdoors it is best to sow in eafly
summer, to avoid frosts. =
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e The leaflets held attention for longer than usual flyers because they became a talking point.

We were able to increase our engagement and spread our message more effectively by

introducing one of our principles.

e They became a physical embodiment of our values and demonstrated to others how to put

them into practice.

Since giving out these leaflets, previous takers have sent us pictures of their wildflowers to share

on Linkedin, where we have been able to use them to continue the conversation about

environmental sustainability in research.

This simple and cost effective change to expected practice has made a tangible difference to our

ability to engage with the busy research community, and allowed us to encourage best practice by

showing rather than telling - while getting others to join in.
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